
MARY KAY DISSERTATION COMPETITION

Sponsored by Mary Kay, Inc. and the Academy of Marketing Science, doctoral candidates in marketing who have
completed their dissertation during January.

Corporate Communications marykay. The Academy is committed to the highest ethical standards and
collegiality in the pursuit of this mission. Your submission should be formatted using the guidelines for the
Journal of the Academy of Marketing Science. Mary Kay is dedicated to researching the science behind
beauty and to manufacturing cutting-edge skin care, color cosmetics and nutritional supplements. Please list
only yourself as the author of the submission not your committee members. It is dedicated to promoting high
standards and excellence in the creation and dissemination of marketing knowledge and the furtherance of
marketing practice through a role of leadership within the discipline of marketing around the world.
Candidates that have submitted previously for the proposal award may not submit for the proposal award
again, but may submit for the dissertation award. Pedada, now an assistant professor of marketing at the Indian
School of Business in Hyderabad, India, was named as the final winner of the award at the organization's
annual conference in late May, where Pedada presented his dissertation research. Once you submit, you will
have the opportunity to list your committee on a separate agreement form. Candidates who completed their
dissertations in are not eligible for the proposal award. Improving industry connections for doctoral students is
a major objective of the competition. It is dedicated to promoting high standards and excellence in the creation
and dissemination of marketing knowledge and the furtherance of marketing practice through a role of
leadership within the discipline of marketing around the world. Social Media Profiles. Mary Kay Inc.
Submissions covering any marketing-relat ed topic, methodology and research interest are welcome.
Corporate Communications marykay. The Academy is committed to the highest ethical standards and
collegiality in the pursuit of this mission. Kiran Pedada, Texas Tech University 2. To submit an entry, please
submit an electronic copy using the AMS Annual Conference management system. Doctoral students from
programs at any recognized university, college of higher learning, business school or management school
worldwide are eligible for the AMS Mary Kay Doctoral Dissertation or Proposal Competition. The winners
for each award will be chosen from these three finalists at the AMS annual conference based on the quality of
their dissertation research and their presentation at AMS. Dissertations considered for the award in a previous
year will not be eligible. Kiran Pedada, who earned his doctorate in business administration from Rawls
College in May with a concentration in marketing, was previously one of three finalists for the AMS Mary
Kay Doctoral Dissertation Award, as announced in March. Improving industry connections for doctoral
students is a major objective of the competition. We look forward to providing mentorship and networking
opportunities to our winners as they pursue their noble goal of continuous education. The awards, which have
been provided annually by the iconic beauty company for more than 25 years, celebrate doctoral candidates in
marketing based on the quality of their dissertation research and their final presentations at the AMS Annual
Conference. The announcement about Pedada's award was made at the conference awards banquet lunch on
May  The awards, which have been provided annually by the iconic beauty company for more than 25 years,
celebrate doctoral candidates in marketing based on the quality of their dissertation research and their final
presentations at the AMS Annual Conference. We look forward to providing mentorship and networking
opportunities to our winners as they pursue their noble goal of continuous education. Doctoral students from
programs at any recognized university, college of higher learning, business school or management school
worldwide were eligible for the AMS Mary Kay Doctoral Dissertation Awards. Photo: Mary Kay Inc. Kiran
Pedada, Texas Tech University 2. All submissions must be sent in PDF format. That dream has blossomed
into a multibillion-dollar company with millions of independent sales force members in nearly 40 countries.
Anh Dang, Old Dominion University 3. It is dedicated to promoting high standards and excellence in the
creation and dissemination of marketing knowledge and the furtherance of marketing practice through a role
of leadership within the discipline of marketing around the world.


