
BIBA INDIAN APPAREL BRAND

Biba Apparels is an Indian fashion brand for women and girls founded by Meena Bindra in from her home in New Delhi,
India. It has more than brand.

We have just set up our first 5, sq ft store in Vijayawada. She started at a time when readymade
churidar-kurtas were unheard of and sourcing of the fabric was not easy. By , Biba had 25 such stores, but the
Bindras also realised that retail is capital intensive. But then, if you needed to get into any of the top
universities, you needed at least two years of work experience. Hence digital and mobile media as well as
onground activations are something we are taking very seriously. We are also planning to launch flagship
stores across the country in the next 12 months with an approximate investment of 1 core per store. This just
elucidates the popularity of the brand Biba. In the luxury segment, the company has tied up with designers
Anju Modi and Manish Arora. Women will always buy new clothes, and hence they must look at the market
from a wider perspective to grow. There is a separate category called ethnic wear. Recently we started our
fanpage on Facebook and have built a loyal base of more than 1 lakh consumers in less than 1. The fact that
Biba is debt-free makes it very attractive to investors. We are already present in 40 cities but still we get a
great response from our consumers each time we open a new store. By , it had added a kids category, and in it
roped in fashion designer Rohit Bal to create a new line of designer wear. Back then, the salwar kameez, or
Punjabi suit as it was commonly known Biba is a Punjabi word for a pretty girl , was mostly restricted to
northern India, particularly Punjab and Delhi. Also, because we are an ethnic wear brand, lot of our work is
related to skilled labor. Post that came in a series of movies including the likes of Devdas, Bhagbhan etc.
Meena combined it with the collared Haryanvi kurta with pockets and people fell for it. It made for itself a
space all its own. BIBA use pure fabrics like silks, chiffons, georgettes etc in vibrant-to-soothing shades to
create its designs. I learnt along the way and devised my own methods to overcome those issues. We also
simultaneously started a shop-in-shop concept in which a store is set up within a store, mostly at malls or retail
chains. That is how BIBA was born in  We keep changing our designs with the trends, retaining our roots
which are steeped in Indian Traditional crafts like Hand Block printing with vegetable dyes, exquisite hand
embroideries and many more. A space which later attracted clones, but the brand remains a step ahead of
consumer desire and aspiration in terms of fashion and flaunt value. This story appears in the 25 July, issue of
Forbes India. I stitched 40 pieces in sizes S, M and L and sold them for Rs. Hence the focus is on home
ground right now. In simple words, BIBA clothes are simple, elegant and stylish.


