
POLITICAL ENVIRONMENTS

These actions may be on local, regional, national or international level. Business owners and managers pay close
attention to the political environment to gauge.

Here a number of international disputes may be taken for ultimate adjudication. In Zimbabwe, for example, HJ
Heinz, the multinational food agent, has entered into partnership with Olivine industries. The policies
maintained low-interest rates. This is especially true for the companies which operate internationally. Now, as
the EU brings its policies into line, it is considering whether to allow up to 5 percent CBEs in chocolate
manufacturing. The EU produces "E numbers" standards for product additives and artificial colorants or
flavourings. The EU convention covers 15 countries and gives patent protection in all 15 if signified in one.
Most controls or regulations revolve around export and import controls, transfer pricing, taxes, regulation of
corrupt practices, embargoed nations, antitrust, expropriation and distribution of equity, patents and
trademarks. Approximately two-thirds of all world trade is now conducted under tariffs based on the BTN
system. The new GATT Round, operational from and effected by the newly constituted World Trade
Organisation, is one of the most far reaching trade agreements to date and proposes to boost world trade
considerably over the next decade. Therefore, marketing managers must engage in environmental scanning
and analysis. A non-tariff trade barrier is defined by economists as any measure, public or private, that causes
internationally traded goods and services to be allocated in such a way as to reduce potential real-world
income. Other areas affected are obviously in currency and payments but these will be dealt with in later
sections. There are two important implications of this fact for export marketers. Assessing political
vulnerability Political vulnerability should be assessed by using a systematic checklist. It may occur for a
number of reasons, including the desire to retain national assets, as a "hostage" situation in international
disputes, for example the seizure of Union Carbide's assets after the Bhopal disaster in India. By evaluating
trends and tendencies, the marketing managers should be able to determine possible threats and opportunities
that are associated with environmental fluctuations. In fact, Japan was the first country to ratify the agreement
on 30 December  After failing to meet two deadlines in and , many thought the Uruguay round would never be
concluded. Protectionism would once more raise its head and the whole multilateral trading system would
eventually seize up and fall apart. Political risks may also arise from non-governmental actions when there is
criminality for example: kidnappings, extortion and acts of terrorism, et cetera. Anti-dumping dunes: The term
dumping refers to the sale of a product at a price lower than that normally charged in a domestic market or
country of origin. In the Chilean tariff, rates are given in gold pesos and, therefore, must be multiplied by an
established conversion factor to obtain the corresponding amount of escudos. The major non-tariff trade
barriers are as follows: Quotas and trade control: These are specific limits and controls. Tariff administration
has been simplified by the adoption by a large number of countries of the Brussels nomenclature BTN. This
involves the observation and examination of primary and secondary sources of information, including online
content from business, trade, media and the government, among others. The constant flow of new products
and new materials used in manufacturing processes introduces new problems. Often, two or more alternative
classifications must be considered in assessing the rate on a particular article depending upon how it is used or
its component material. This nomenclature was worked out by an international committee of experts under the
sponsorship of the Customs Cooperation Council, which in produced a convention that entered into force in 
Imported products like drugs, film, box and television programmes are likely to be more expensive as
manufacturers begin to apply the fine detail of the GATT services and intellectual property claims.


